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RFQ Nº UNFPA/UKR/RFQ/24/20
REQUEST FOR QUOTATION 

[bookmark: _heading=h.3rdcrjn]Dear Sir/Madam,

UNFPA hereby solicits a quotation for the following service:

[bookmark: _x6qba536kywe]Development and Implementation of Activities within the Interagency Digital Communications Campaign "16 Days of Activism against Gender-Based Violence 2024"
This request is open to all legally registered companies in Ukraine, which can provide proper services and have the capacity to supply/perform these services in Ukraine, or through authorized representatives.

І. About UNFPA

UNFPA, the United Nations Population Fund (UNFPA), is an international development agency that works to deliver a world where every pregnancy is wanted, every child birth is safe and every young person’s potential is fulfilled.   

UNFPA is the lead UN agency that expands the possibilities for women and young people to lead healthy sexual and reproductive lives. To read more about UNFPA, please go to: UNFPA about us

Terms of Reference (ToR)
1. [bookmark: _heading=h.3znysh7]Background 
The 16 Days of Activism Against Gender-Based Violence is an annual international campaign that takes place from 25 November, the International Day for the Elimination of Violence Against Women, to 10 December, Human Rights Day. Launched by activists at the Women's Global Leadership Institute in 1991, the campaign is coordinated by the Center for Women's Global Leadership. It serves as an organising strategy for individuals and organisations worldwide to call for the prevention and elimination of violence against women and girls. The campaign raises awareness about gender-based violence, amplifies the voices of survivors, and promotes advocacy efforts to end such violence. Each year, it focuses on a specific theme to highlight particular aspects of gender-based violence and foster global solidarity. 
[bookmark: _heading=h.aj8u60vxp0kk]A key component of the 16 Days of Activism is the UNiTE to End Violence Against Women campaign, launched in 2008 by the United Nations Secretary-General. The UNiTE campaign calls on various stakeholders to join forces in addressing violence against women and girls by increasing awareness, galvanising advocacy efforts, and sharing knowledge and innovations. 
In Ukraine, the ongoing conflict has exacerbated gender-based violence (GBV), making awareness and action more critical than ever. The war has led to increased instances of gender-based violence, including but not limited to sexual violence, domestic abuse, and exploitation, particularly affecting women and girls. The prolongation of the full-scale invasion, deterioration of the security context, forced displacement, and economic instability have heightened these risks, leaving many without access to essential services and support systems. Humanitarian aid and local organisations are often stretched thin, struggling to provide necessary protection and assistance.
The 16 Days of Activism campaign in Ukraine spotlights these urgent issues, advocates for stronger protection measures, and mobilises resources to support GBV survivors. Supported by the UNiTE initiative, the campaign brings together different stakeholders to address the root causes of GBV and promote gender equality. By raising awareness and fostering dialogue, the campaign aims to build a resilient and just society where the rights and safety of all individuals, particularly women and girls, are upheld.
In 2024, UN agencies and the Resident Coordinator’s Office in Ukraine will organise a joint digital communications campaign as part of the 16 Days of Activism. Financial contributions to the campaign will be provided to the vendor by 11 UN agencies.
2. The digital campaign 
The goal of the campaign is to raise public awareness about gender-based violence (GBV) in Ukraine by educating the general population on its various forms,[footnoteRef:1] highlighting available support services, and empowering both survivors and at-risk individuals to take action. The campaign aims to foster behavioural change, promote healthy relationships, and mobilise communities to actively participate in preventing and addressing GBV, while also encouraging collaboration with influencers and thought leaders to amplify its reach and impact. [1:  Sexual violence, including rape, psychological violence, physical violence, socio-economic violence, verbal violence, domestic violence (combining different types noted earlier), intimate partner violence, sexual harassment, conflict-related sexual violence, institutional and structural violence
] 

Campaign Approach
It is important in communication to use positive examples of behaviour or problem-solving, especially in difficult realities (PTSD, trauma due to occupation, confusion, anger, etc.). The campaign is based on providing specific information about actions and available help through warm, gentle messages of support in mass channels.
Main Goals of the Campaign:
· Awareness-Raising: Increase public awareness about gender-based violence (GBV) by explaining what it is and highlighting the different forms it can take.
· Information Support: Provide vital information and resources to survivors and those at risk of GBV, including recognizing early signs of domestic and gender-based violence, understanding available support services, and knowing the steps to take in cases of domestic violence.
· [bookmark: _heading=h.3r7xjauuqgvf]Advocate for gender equality: Gender equality must serve as the foundation and driving force in preventing all forms of GBV. By dismantling harmful gender norms and promoting equal power dynamics, we can create safer environments, empower individuals of all genders, and eliminate the conditions that perpetuate violence and discrimination.
· Advocate for (behavioural) change: Encourage positive behaviour among individuals, especially men, by promoting non-violent and healthy relationship dynamics. This includes providing guidance to those at risk of committing violence on how to manage their emotions and relationships without resorting to abuse.
· Empowerment and Support Networks: Empower women, especially those in abusive relationships or at risk, by fostering agency and confidence to seek help. Encourage the creation and strengthening of support networks, such as friends, family, or community groups, who can offer assistance to survivors or those at risk.
· [bookmark: _heading=h.7smb8ri8zcge]Community Engagement: Mobilise communities to take an active role in recognizing, preventing, and addressing GBV. Educate individuals on how they can safely intervene, support survivors, and contribute to creating a violence-free environment.
The primary target audience of the campaign are: 
1. General public in Ukraine – with a focus on raising awareness about gender-based violence (GBV) among individuals who may not be fully informed on the topic.
1. [bookmark: _heading=h.9y9qr2gxdi5y]Women and girls:
· Who may be experiencing early signs of GBV or are already facing it.
· Who know other women or girls who may be at risk of GBV but lack knowledge on how to provide effective support.
· Survivors of Intimate Partner Violence, Domestic Violence, Conflict-Related Sexual Violence, seeking guidance on how to escape or where to turn for help.
1. [bookmark: _heading=h.xd9uyqbo2cfd]Men and boys:
· Survivors of Intimate Partner Violence, Domestic Violence, Conflict-Related Sexual Violence, seeking guidance on where to turn for help.
· [bookmark: _heading=h.ovm261w7c5qc]Who can become advocates of gender equality within their community, including advocating against GBV with their male peers.
· [bookmark: _heading=h.5brxwso3a7uk]Who may exhibit early signs of violent behaviour or are at risk of committing violence in the near future but are open to learning how to avoid it and rebuild relationships with their partners.
[bookmark: _heading=h.ybsf7w99a6aw]The focus is on providing general information about the various forms of GBV, rather than concentrating on a specific type. The target audience, as defined above, consists of non-professionals who are mostly unaware of the intricacies of GBV. Therefore, it is essential to raise general awareness to cover the broad spectrum of GBV issues, which will ultimately help the public understand and identify cases of GBV.
3. Methodology
Scope of Work
UNFPA invites service providers with successful experience in planning and conducting communication campaigns, particularly on changing social norms and behaviour. A short-term contract will be concluded with the supplier, according to which the supplier will provide services. The chosen service provider will work under the guidance of a Communication Specialist.
The selected service provider is expected to carry out the following activities:
[bookmark: _heading=h.7n3hxknc516n]1. Communication Strategy Development:
· Develop a communication vision and strategy for promoting in the UN agencies of Ukraine’s social media during the campaign period (November 25, 2024, to December 10, 2024).
· Suggest key messages tailored to the target audience.
· Prepare a content plan for the campaign, categorised according to the main goals of the project.
[bookmark: _heading=h.unn3uv40rz85]2. Campaign Development:
· Develop the visual style of the campaign, ensuring it aligns with UN branding.
· Create campaign hashtags to promote engagement and track reach, such as #16DaysUkraine, #EndGBV, #SupportSurvivors.
· Additional related activities to enhance campaign impact as needed.
[bookmark: _heading=h.rkpmg6rlmxxa]3. Social Media Texts:
· Draft post texts based on the messages and input provided by the client. The contractor must develop at least 16 posts (one for each day of the campaign) and adapt the copy for different UN social media platforms.
· Incorporate a call to action in the posts, promoting services, hotlines, and educational materials for those affected by GBV or those wanting to learn more.
[bookmark: _heading=h.sqjlz8v7tcdu]4. Visuals for Social Media:
· Design quote cards with powerful quotes from survivors and public figures advocating against GBV.
· Develop awareness-raising visuals that explain the campaign’s themes and goals in engaging ways.
· Produce at least 16 visual materials, such as comics, digital art, GIFs, adapted for various UN social media platforms.
· Create templates for visual materials that UN partner agencies can use/modify according to their needs (in vector format), including visuals for social media, posters, banners, etc.
· [bookmark: _heading=h.os4ovqoa8593]Create templates for visual materials for 50 communities supported by UNFPA within the project “Cities and Communities free from Domestic Violence”. Additionally, the vendor must create 50 customised templates – this involves making adjustments to each template for specific city or communities, specifying the name of the community and the gender-based violence (GBV) services available within it (these services vary by community). This specific activity is for UNFPA only and to be funded by UNFPA budget only (within the #2 deliverable).
[bookmark: _heading=h.nvbuithlv0z]5. Influencer and Thought Leader Collaboration:
· Identify and propose thought leaders, influencers, and thematic communities that align with the campaign's goals for potential collaboration (pro bono proposals prioritised).
[bookmark: _heading=h.4qpldx53z4g2]6. Promotion and Reporting:
· Ensure the campaign achieves the agreed-upon metrics through strategic promotion.
· Provide a final report on social media metrics and overall conclusions regarding the achievement of campaign goals at the end of the SMM support period.
[bookmark: _heading=h.kxkzovz6x504]7. Other Activities:
· The creative vendor may suggest additional or alternative activities they consider effective based on their expertise and the provided campaign information.
During the development and implementation of all materials and activities, it is important to consider the following aspects:
· Violence cannot be defeated by violence, so there should be no aggression or calls for it within the campaign (statements/messages such as "give an answer or give back to the offender" and similar are unacceptable). This also applies to the visual series - materials, videos, etc. should not contain scenes of violence, fights, blood or other attributes of violence.
· Sensitivity to survivors and reducing the risk of their traumatization - we do not say "victim", we use the term "survivor"; we do not use photographs or pictures with scenes of violence, or its consequences (women, men or children with bruises or wounds, in tears or with expressions of suffering, pain or despair on their faces). This can remind the victims of their experience and harm their recovery.
· Rejection of methods that shock, manipulate or cause negative experiences. Life with violence is already full of suffering.
· A clear and uncompromising understanding that the offender bears full responsibility for the case of domestic and gender-based violence. There is no excuse for domestic and gender-based violence. We do not use constructions that can be interpreted ambiguously, hint or are a direct accusation of the survivor or witness of inaction, for example: "If you hadn't provoked, he wouldn't have hit", "If you hadn't been silent, it wouldn't have happened again", "If you hadn't doubted that your call was important, she could have been alive".
· Focus on constructive messages, images and statements - the ultimate goal is to build a society free from gender-based violence. The campaign should not have messages in which Ukraine and other countries, one person with another, one group with another, etc. are directly compared.
· Use of simple, understandable positive, affirmative or neutral gender-sensitive vocabulary.
· Involvement of thought leaders in campaign activities takes place on a non-commercial basis.

GOALS, METHODOLOGY, AND TIMELINES FOR SERVICE DELIVERY

	№
	Activity
	Process and Methodology
	Goals and Timelines

	1.
	Concept and plan of activities within the 16 Days against GBV Communications Campaign 
	The concept of activities for the communication campaign should include:
· a communication vision and strategy for promoting in various Ukraine UN agencies’ social media during the campaign period (November 25, 2024, to December 10, 2024).
· suggested key messages tailored to the target audience.
· content plan for the campaign, categorised according to the main goals of the project.
· suggest indicators on overall reach and engagement rate for all UN agencies
· Indicators to be developed at the concept stage
	Should be delivered by 05 of November, 2024             
 

	[bookmark: _heading=h.xlymqs28mina]2.
	Development and execution of the first 8 days of the informational campaign: from 25 November till 02 December. 
	All planned activities of the approved concept and plan must include activities from the “Scope of work” section. 
The supplier is required to provide an interim report after the completion of the first 8 days of the campaign. This report should include, at a minimum (but not be limited to), the following elements:
1. Links to Produced Content: A list of links to the content that has already been created and distributed during the first 8 days of the campaign.
1. Feedback on Content: An initial analysis of the content produced so far, including an assessment of its effectiveness in meeting the campaign’s immediate objectives.
1. Lessons Learned: Preliminary insights gained from the first phase of the campaign, including any challenges encountered and how they were addressed, with a focus on areas for improvement as the campaign progresses.
1. Summary and Recommendations: A brief summary of the outcomes from the first 8 days, along with strategic recommendations for the second phase of the campaign, based on the observations and data collected so far.

	Should be delivered by 02 of December

	3. 
	Development and execution of the second part of the campaign: from 03 December till 10 December. 
	All the approved activities must be implemented by the contractor to achieve the indicators to be agreed by the contractor and the UN agencies 
The supplier is required to provide a detailed report after the completion of the 16 days of the campaign. The report should include, at a minimum (but not be limited to), the following elements:
1. Links to Produced Content: A list of links to the content that has already been created and distributed during the second 8 days of the campaign
1. Feedback on Content: An analysis of the content produced during the campaign, including an assessment of its effectiveness in meeting the campaign's objectives.
1. Achievement of Goals and Indicators: A review of how the campaign has met the predefined indicators and objectives agreed upon with the supplier. This should include data on reach, engagement, and any other relevant metrics.
1. Top Communications Products: Identification of the most successful communications products in terms of reach and engagement, highlighting what worked well and why.
1. Lessons Learned: Insights gained from the campaign execution, including any challenges encountered and how they were addressed.
1. Summary and Recommendations: A concise summary of the campaign's outcomes and strategic recommendations for future campaigns, based on the experience and findings from the 16 days of the campaign.
	
Should be delivered by 20 of December 2024



All materials created under the contract must be handed over to the customer, including source files and all permissions for unlimited and unrestricted use by territory. The rights for the customer to use and distribute videos and printed advertisement samples featuring actors/actresses must be granted without territorial restrictions and be valid for 20 years. The contractor should provide the transfer of finished videos in appropriate formats for various media (Intercity, internet, TV, etc., as requested by the customer).
All materials produced within the campaign must be provided to the customer in two languages - Ukrainian and English (including but not limited to videos with English subtitles or English voiceover, reports in English and Ukrainian, releases, and all other materials in English).
Expected Deliverables:
1. Developed and finalised concept and plan of activities within the digital campaign
1. An interim report after the completion of the first 8 days of the campaign.
1. A detailed report after the completion of the 16 days of the digital campaign.



	#
	Deliverable
	Terms and deadline for the deliverable to be received 
	Payment Conditions

	1
	Developed and approved general concept and activity plan within the digital campaign
	The concept should be sent by supplier till 05 November, 2024
	40% of the contract amount after submission and approval by UNFPA.


	2
	Developed and successfully executed the first 8 days of the informational campaign: from 25 November till 02 December. Report should be provided by the supplier after the completion of the first 8 days of the campaign
	The report about the activities executed and the indicators achieved should be sent by 02 December 2024, COB
	40% of the contract amount after submission and approval by UNFPA.


	3
	Developed and successfully executed the second part of the campaign: from 03 December till 10 December. Report should be provided by the supplier after the completion of the final 8 days of the campaign
	The report about the activities executed, the indicators achieved should be sent by 20 December 2024, COB
	20% of the contract amount after submission and approval by UNFPA.




It is important to understand that the UN does not make advance payments for the implementation of activities. Accordingly, the payment schedule is as indicated above and cannot be changed at the implementation stage of the campaign.
The contractor must take into account the cost of the proposed activities and the fact that all payments will be made based on the results of the accepted work, as indicated in the table above.
Intellectual Property
All information regarding this project (documentary, audio, visual, digital, cyber, project documentation, etc.), remains the property of the 11 UN agencies that are paying the vendor as defined in the contract, with exclusive rights to their use. Except for the purposes of this assignment, the information shall not be disclosed to the public and not used for any other purposes without the written permission of UNFPA, the United Nations Population Fund in Ukraine in accordance with national and international copyright laws.


II. Questions 
Questions or requests for further clarifications should be submitted in writing prior to the pre-tender meeting, which will take place on Tuesday, 8 October 2024, at 10:30 am via a Zoom conference (the conference meeting link will be provided to registered participants).
If you plan to participate in the pre-tender meeting, please fill out online form by 14:00 on Monday, 7 October 2024, which is available at the following link: https://forms.gle/oMneqprvou825G7W9 
The deadline for submitting questions is Monday, 7 October 2024, at 17:00 Kyiv time.
If you are unable to participate in the discussion, you can leave your questions and requests in the same form. If you do not have any questions but wish to receive answers to the questions of other tender participants, please register in the form at the link above.
Questions will be answered in writing and shared will parties as soon as possible after this deadline. 
III. Eligible Bidders
This Request for Quotation is open to all eligible bidders; to be considered an eligible bidder for this solicitation process you must comply with the following:
· A bidder must be a legally-constituted company that can provide the requested services and have legal capacity to enter into a contract with UNFPA to deliver services of Development and Implementation of Activities within the Interagency Digital Communications Campaign "16 Days of Activism against Gender-Based Violence 2024" in the country, or through an authorized representative.
· A bidder must not have a conflict of interest regarding the solicitation process or with the TORs. Bidders found to have a conflict of interest shall be disqualified.
· At the time of Bid submission, the bidder is not under procurement prohibitions derived from the Compendium of United Nations Security Council Sanctions Lists and has not been suspended, debarred, sanctioned or otherwise identified as ineligible by any UN Organization or the World Bank Group.
· Bidders must adhere to the UN Supplier Code of Conduct, which may be found by clicking on UN Supplier Code of Conduct.
Qualification Requirements
UNFPA is seeking a service provider with proven experience in public communications, good knowledge of Ukrainian media and advertising markets, and experience in video production and design.
The potential service provider must:
· be a resident or have a legal representative in Ukraine with appropriate official registration for at least 3 years (including registration as an individual entrepreneur);
· have worked in the field of communications for at least 3 years;
· have experience in implementing public information and communication campaigns, experience in developing and implementing social campaigns will be an advantage;
· demonstrate the ability to meet deadlines, work under pressure;
· have previous experience of cooperation with a UN agency or another international agency (is an advantage);
· have a high level of proficiency in Ukrainian (especially written) and be proficient in English.
· the specialist responsible for the project (the main contact person) must have at least 2 years of experience.
IV. Content of Proposal
Quotations should be submitted via a. Interested Bidders are requested to submit their Technical Bid & Declaration From separately from their Financial Bid containing the price information. Each envelope shall consist of a single email whenever possible, depending on file size.
a) Technical proposal, in response to the requirements outlined in the TOR.
a) Signed Declaration Form, to be submitted strictly in accordance with the document.
b) Price quotation, to be submitted strictly in accordance with the price quotation form.
Both parts of the quotation must be signed by the bidding company’s relevant authority and submitted in PDF format.
V. Instructions for submission 
Proposals shall be sent by email, preferably in one message, depending on the file size, should be up to 60 slides or pages, and shall include:
a)  the specialist's/agency's approach according to the criteria listed below. Specifically, the presentation technical proposal, duly signed and stamped, which should contain a presentation that allows for the evaluation should include:
· Company presentation, examples of previous promotion of various projects, developing and executing of informational campaigns, and the results achieved (2-3 that are relevant to the context of the tender);
· General introduction to the specialist/team and information on whether there is experience working with other international organisations.
· Preliminary proposal on the concept and implementation of activities within the "16 Days against GBV" digital campaign (including suggested 3 media tools and 3 activities);
· Preliminary implementation plan with an indicative timeline and key milestones.
· Letters of recommendation, including recommendations from other UN agencies or international organisations (if you have experience working with them).
· Copies of registration documents of the legal entity or individual entrepreneur.
The technical proposal must be submitted electronically to the email address provided in section V.
b) The price proposal must be submitted exclusively in the appropriate form, duly signed and stamped.
· Proposals must be submitted in two languages: English and Ukrainian.
· Alternative proposals are not allowed and will not be accepted.
Proposals should be prepared based on the guidelines set forth in Section IV and III, along with a properly filled out and signed price quotation form, are to be sent by e-mail to the secured e-mail and contact person indicated below no later than: Wednesday, 16 October 2024 at 15:00 Kyiv time. Proposals sent to any other address will not be considered. 
	Name of contact person at UNFPA:
	Iryna Bohyn

	Email address of contact person:
	ua-procurement@unfpa.org



Please note the following guidelines for electronic submissions:
· The following reference must be included in the email subject line: 
· UNFPA/UKR/RFQ/24/20– [Company name], Technical Bid
· UNFPA/UKR/RFQ/24/20- [Company name], Financial Bid
· Submissions without this text in the email subject line may be rejected or overlooked and therefore not considered.
· The total email size may not exceed 20 MB (including email body, encoded attachments and headers). Where the technical details are in large electronic files, it is recommended that these be sent separately before the deadline. 
· Any quotation submitted will be regarded as an offer by the bidder and does not constitute or imply the acceptance of any quotation by UNFPA. UNFPA is under no obligation to award a contract to any bidder as a result of this RFQ. 
VI. Overview of Evaluation Process
The evaluation will be carried out in a two-step process by an ad-hoc evaluation panel. Technical proposals will be evaluated and scored first, prior to the evaluation and scoring of price quotations
Technical Evaluation (100 points max)
Technical proposals will be evaluated based on their responsiveness to the service requirements /TORs listed in Section I above and in accordance with the evaluation criteria below. 
[bookmark: _heading=h.4d34og8]

	Criteria
	[A] Maximum number of points
	[B] Points received
	[C] Weight (%)
	[B] x [C] = [D] Total points

	Experience and reputation of the company in creating and implementing digital communication campaigns with high-quality products and deliverables on social and sensitive topics (case descriptions with results, list of previous clients; description of the team composition working on the project ).
	100


	 
	20%
	 

	Creativity and innovativeness of the proposed media tools and activities, their complementarity and effectiveness in achieving the objectives of the “16 Days against GBV” digital campaign
	100
	 
	35%
	 

	Compliance of proposals and work plan with the goals of the program, context, and key approaches of the campaign.
	100
	 
	30%
	 

	[bookmark: _heading=h.2s8eyo1]Quality of preparation of materials submitted for the competition proposal (spelling, possibility of following links, correctness of mentioning the name of the Customer, etc.).
	100
	 
	10%
	 

	Experience in working with digital campaigns for international organisations (UN agencies, donors, INGOs etc).
	100
	 
	5%
	 

	Total sum
	500
	 
	100%
	



The following rating scale will be used to ensure objective assessment:
	The level that meets the requirements of the Technical task, based on actual data included in the proposal
	Points 
out of 100

	Significantly exceeds requirements
	90 – 100

	Exceeds requirements
	80 – 89 

	Meets requirements
	70 – 79

	Does not meet requirements
	up to 69



Only those technical proposals achieving the score of 70 points and above will be considered as qualifying for evaluation of the financial proposal. 
Financial Evaluation (maximum 100 points)
Financial proposals should follow the results-based budgeting approach. They will be assessed based on their clarity, completeness, level of detail and appropriateness. The maximum number of points shall be scored to the lowest price proposal among all technically qualifying applications. Other financial proposals will receive scores according to the following formula:

	Financial Evaluation =
	Lowest submitted price ($)
	X 100 (Maximum number of points)

	
	The price proposal that is being evaluated ($)
	


Available budget – 49,900 USD using UN ORE
Total score
The total score for each proposal will be the weighted sum of the technical score and the financial score.  The maximum total score is 100 points.
	Total score = 70% Technical assessment + 30% Financial assessment


VII. Award Criteria
In case of a satisfactory result from the evaluation process, UNFPA intends to conclude the contract, valid until February 15, 2025, between UNFPA, the United Nations Population Fund, and the supplier selected based on the highest overall score received from the proposals.
VIII. Right to Vary Requirements at Time of Award 
UNFPA reserves the right at the time of award of contract to increase or decrease by up to 20% the volume of services specified in this RFQ without any change in unit prices or other terms and conditions.
IX. Payment Terms
[bookmark: _Hlk178605623]The payment will be done in accordance with the above deliverables acceptance of the Contractor's invoice and complete set of supporting documentation. The payment will be done in currency: Ukrainian Hryvnias. In case of two currencies involved, the United Nations Operational Rate of Exchange should be used on the day UNFPA instructs that payment(s) (web: www.treasury.un.org). Payment terms are net 30 days upon receipt of invoice and delivery/acceptance of the milestone deliverables linked to payment as specified in the contract.
Payment Modality
Payments will be done separately by each UN agency engaged in the interagency activity. Each participating UN agency will be responsible for making separate payments to the awarded supplier based on their respective contributions, as will be specified in the final contract. The supplier shall issue individual invoices to the respective UN agencies accordingly. 
Invoices will be issued upon approval of the deliverables by UNFPA, acting as the coordinating agency. Upon confirmation of satisfactory completion of the deliverable, UNFPA will authorize the supplier to generate separate invoices for each contributing UN agency in accordance with the payment schedule and the amounts stipulated in the contract.
X. Fraud and Corruption
UNFPA is committed to preventing, identifying, and addressing all acts of fraud against UNFPA, as well as against third parties involved in UNFPA activities. UNFPA’s policy regarding fraud and corruption is available here: Fraud Policy. Submission of a proposal implies that the Bidder is aware of this policy. 
Suppliers, their subsidiaries, agents, intermediaries, and principals must cooperate with the UNFPA Office of Audit and Investigations Services as well as with any other oversight entity authorized by the Executive Director and with the UNFPA Ethics Advisor as and when required. Such cooperation shall include, but not be limited to, the following: access to all employees, representatives agents, and assignees of the Contractor; as well as production of all documents requested, including financial records. Failure to fully cooperate with investigations will be considered sufficient grounds to allow UNFPA to repudiate and terminate the Agreement and to debar and remove the supplier from UNFPA's list of registered suppliers. A confidential Anti-Fraud Hotline is available to any Bidder to report suspicious fraudulent activities at the UNFPA Investigation Hotline.
XI. Zero Tolerance
UNFPA has adopted a zero-tolerance policy on gifts and hospitality. Suppliers are therefore requested not to send gifts or offer hospitality to UNFPA personnel. Further details on this policy are available here: Zero Tolerance Policy. 
XII. RFQ Protest
[bookmark: _heading=h.26in1rg][bookmark: _Hlk178605878][bookmark: _Hlk178605868]Bidder(s) perceiving that they have been unjustly treated in connection with a solicitation, evaluation, or award of a contract may submit a complaint directly to the Chief, Supply Chain Management Unit at procurement@unfpa.org. Bidder(s) perceiving that they have been unjustly or unfairly treated in connection with a solicitation, evaluation, or award of a contract may submit a complaint to the UNFPA Head of the Business Unit Anastasiia Krashevska, Programme Specialist, Head of the External Relations Unit, at e-mail: krashevska@unfpa.org. Should the supplier be unsatisfied with the reply provided by the UNFPA Head of the Business Unit, the supplier may contact the Chief, Supply Chain management Unit at procurement@unfpa.org.
XIII. Disclaimer
Should any of the links in this RFQ document be unavailable or inaccessible for any reason, Bidders can contact the Procurement Officer in charge of the procurement to request for them to share a PDF version of such document(s). 
PRICE QUOTATION FORM [footnoteRef:2] [2:  Bidders can add lines and change costs at their discretion, in accordance with the proposed method of order execution.] 

	Name of the Bidder:
	

	Date of the quotation:
	Click here to enter a date.

	Request for quotation Nº:
	RFQ Nº UNFPA/UKR/RFQ/24/20

	Currency of quotation :
	UAH

	Validity of quotation: (The quotation must be valid for a period of at least 2 months after the submission deadline)
	


Quotes shall be submitted VAT included (based on selected bidder’s taxation system)
	Item
	Description
	Number & Description of
 Staff by Level
	Hourly Rate
	Hours to be Committed
	Total[footnoteRef:3] [3:  Available budget – 49,900 USD using UN ORE
] 


	· Professional Fees

	1.1
	
	
	
	
	

	Total Professional Fees, UAH
	

	· Other Expenses

	2.1
	
	
	
	
	

	Total Other Expenses, UAH
	

	Total, (VAT free), UAH
	

	VAT, (if VAT payer), UAH
	

	Total, (VAT incl.), UAH
	


Supplier’s Comments:

I hereby certify that the company mentioned above, which I am duly authorized to sign for, has reviewed RFQ UNFPA/UKR/RFQ/24/20 including all annexes, amendments to the RFQ document (if applicable) and the responses provided by UNFPA on clarification questions from the prospective service providers.  Further, the company accepts the General Conditions of Contract for UNFPA and we will abide by this quotation until it expires.
	
	Click here to enter a date.
	

	Name and title
	Date and place


[bookmark: _Hlk178606070]DECLARATION FORM
The undersigned, being a duly authorized representative of the Company represents and declares that:
	1.        
	The Company and its Management[footnoteRef:4] have not been found guilty pursuant to a final judgement or a final administrative decision of any of the following: [4:  “Management” means any person having powers of representation, decision-making or control over the Organization. This may include, for example, executive management and all other persons holding downstream managerial authority, anyone on the board of directors, and controlling shareholders.] 

	YES
	NO

	 
	a. Fraud;
	☐
	☐

	 
	b. Corruption;
	☐
	☐

	 
	c. conduct related to a criminal organization;
	☐
	☐

	 
	d. money laundering or terrorist financing;
	☐
	☐

	 
	e. terrorist offences or offences linked to terrorist activities;
	☐
	☐

	 
	f. sexual exploitation and abuse;
	☐
	☐

	 
	g. child labour, forced labour, human trafficking; or
	☐
	☐

	 
	h. irregularity (non-compliance with any legal or regulatory requirement applicable to the Organization or its Management).
	☐
	☐

	2.        
	The Company and its Management have not been found guilty pursuant to a final judgment or a final administrative decision of grave professional misconduct.  
	☐
	☐

	3.        
	The Company and its Management are not: bankrupt, subject to insolvency or winding-up procedures, subject to the administration of assets by a liquidator or a court, in an arrangement with creditors, subject to a legal suspension of business activities, or in any analogous situation arising from a similar procedure provided for under applicable national law.
	☐
	☐

	4.        
	The Company and its Management have not been the subject of a final judgment or a final administrative decision finding them in breach of their obligations relating to the payment of taxes or social security contributions.
	☐
	☐

	5.        
	The Company and its Management have not been the subject of a final judgment or a final administrative decision which found they created an entity in a different jurisdiction with the intent to circumvent fiscal, social or any other legal obligations in the jurisdiction of its registered office, central administration, or principal place of business (creating a shell company).
	☐
	☐

	6.        
	The Company and its Management have not been the subject of a final judgment or a final administrative decision which found the Company was created with the intent referred to in point (5) (being a shell company).
	☐
	☐



The UNFPA reserves the right to disqualify the Company, suspend or terminate any contract or other arrangement between the UNFPA and the Company, with immediate effect and without liability, in the event of any misrepresentation made by the Company in this Declaration.

It is the responsibility of the Company to immediately inform the UNFPA of any changes in the situations declared above. 

This Declaration is in addition to, and does not replace or cancel, or operate as a waiver of, any terms of contractual arrangements between the UNFPA and the Company.
	Signature:
	 

	Date:
	

	Name and Title:
	 

	Name of the Company:
	 

	UNGM Nº:
	 

	Postal Address:
	 

	Email:
	 
























ANNEX I:
General Conditions of Contracts:
De Minimis Contracts

This Request for Quotation is subject to UNFPA’s General Conditions of Contract: De Minimis Contracts, which are available in: English, Spanish and French
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